Text analysis of heterogeneous (online-) media

A central issue in the field of communi-
cation is the influence of media messag-
es on the environment (target groups,
readers, listeners, viewers). Nowadays,
media are filtered and opinions inter-
preted through manual and labour-
intensive content and text analysis. So
as to reduce costs and to increase reac-
tion speed, the process of information
extraction needs to be automatised so
that human experts can concentrate on
the evaluation and interpretation of the
results. Nowadays, the internet plays
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an important role in the identification
of opinions. Hence, information extrac-
tion must also be possible on websites
and blogs.

uma as solution partner

uma’s team has dealt with the topics
of information extraction, text analysis
and knowledge transfer for a long time.
uma offers tailored solutions to its cus-
tomers by collaborating with leading

market research institutes.
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Image and media analysis

The solution offers an infrastructure for
semi-automatic text analysis — Analysis
of the information diffusion process.

The solution includes a clearly defined
process model and supporting func-
tionalities, which allow for both moni-
toring and analysis of the information
diffusion process within a document
collection.
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- What influence do media messages have on the
environment?

- Content and text analysis is performed manually and
thus labour-intensive

— Automation reduces costs and increases reaction
speed

- Analysis of online content such as blogs will be
necessary in the future

- Continuous image and media analysis will be rendered
possible over an arbitrary period of time

- arbitrary period of time
uma as solution partner

— A team with more than 10 years of both consulting
and implementation experience

- A competent partner in the fields of information
extraction, text analysis and knowledge transfer

— Customer solution for semi-automatic text analysis

- Analysis of information diffusion in online media is
enabled (information flows are visualised)

uma information technology GmbH,
Zollergasse 9-11, 1070 Wien,
info@uma.at, +43 152629 67-0

Melvil’
is uma’s knowledge service platform supporting its corporate solution.



